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The Global Shape of the Agency Market
Unique by Market or Globally Shared Value?

Kl'he Landscape: from the Americas, \
to Australasia and Asia, to Europe
and Africa

e Corporate vs. Leisure

* Online vs. Offline/Traditional

nhe Local Consumer’s View of the \
Travel Agent

* Niche Market Specialists vs.
Generalists

* The Social Media Play

- /

* New Technologies
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From Ebola to Zika to...?
— The Threat from Disease
The Threat of Terrorism
— Real and Ever-present
Geopolitical Change
— Brexit; Other Administration Changes
Natural Disasters Remain Equally Unpredi
— Hurricanes

— Earthquake in Mexico City
— Fires in Western U.S. and Canada

The Agent’s Role Around the Globe

— Duty of Care
— Liability
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Regulatory Impacts

Do Regulations Constrain or Enable?

— Global
— Country Specific
— Local
Top Regulatory Issues Geographically

— North America

— Latin America

— Europe

— Australasia and Asia Proper
— Africa
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It’s An Evolving Sometimes Disruptive
Agency World...

But Change Leads to Innovation and Innovation Builds
Success Today and for our Future Globally!
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